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Question 1
An economic system is defined as the system of resource allocation, production of goods and services or a system of distributing goods and services to the market. There are four types of economic systems namely traditional economy, Market economy, Command economy and Mixed economy.
The following is the criteria that is used to categorize these economic systems;
Planning, coordination and reforms
This categorization is based on how economies plan, coordinate and make their reforms. Planning in market economies for example is so organized and sophisticated.
Natural resource endowments
Economic systems are also classified in terms of their natural resource endowments for example energy, environment and regional studies.
Political economy
Political economy classification deals with the policies in an economy. For example, the legal institutions and the property rights in the economy. 
Consumer economics
Consumer economics classifications deals with the levels of income in the economy, the poverty levels and the entire welfare in the economy.


Productive enterprises 
Productive enterprises concentrates on such issues such as factor and product market, the price levels in the economy and also the level of inflation in the economic system. This also looks on the demographics such as the population and the age pyramid.
National Income
Categorization is also done in terms of the national income level. The level of the economy’s GDP and the level of production. This level also looks at the expenditure levels and the monetary aspects of the economy. 
International trade
This classification concentrates on international finance, investment and foreign aid. 
PANAMA’s economic system is a market economy. The economy is fully dollarized and it is consumer based which relies on consumer choice of consumers. The economy is well planned with full financial year. The country has a rich natural resource base which include petroleum and Gold. The national GDP of PANAMA is $44.69 billion. The trade partners of PANAMA includes US, Canada and Costa Riga.


Question 2
High-context culture are the type of cultures where communication is implicit and with reliance mostly on context while a low-context culture is one whereby communication is on explicit verbal communication with less use of non-verbal or body language. A side from the communication being implicit in high-context cultures, relationships are interconnected and they last for a long time. In low context cultures, relationships are more of intrapersonal and individualistic.
PANAMA has is an example of a country with the high-context culture. This is because they value context in which the conversation takes place a lot in most cases even much more than the message itself. Body language and non-verbal communication is common in high-context cultures like that of PANAMA. Panamians complement their verbal communication with a series of non-verbal and body language which makes their communication an implicit relying heavily on context. Panamians also believe in close connection between each other. This is somehow a definition of a socialist society whereby there is more of interpersonal ties than the intrapersonal ones. 
The country that I contrast with Panamian culture is Canada. The main reason to my rationale is that in Canada, communication is purely implicit and there is total restrain from the use of body or non-verbal communication such as nodding and pointing. In Canada, there is no close interconnectedness or relationships that are binding for long. It is more of a capitalist society where a man is for his own and not reliant on another person. There are no close connections between Canadians as it is in PANAMA.

Question 3
For the shoe manufacturing firm, I will choose gender and the household income as the demographics to segment the market. The target market will be the middle and the high income earners and sports men and women. The main reason for the gender segmentation is that there is no limitation to age, race or ethnicity but just gender. Segmenting in gender line is very beneficial because the needs of men and women are satisfied alike considering this gender sensitive society. Women for example love certain colors that are not so appealing to the male gender. 
Having shoes for the middle and the upper class is very essential because in so doing, there will be shoes for everyone in the middle and the upper class. This will increase the revenues because the price will not go too low and the cost of production will be cushioned by the higher returns or revenues. This kind of segmentation will increase the trust on the quality of the shoes because very low pricing on a shoe will in most cases translate to poor quality and a higher price will translate to a higher quality in the eyes of the consumers.
The target market of the sports men and sports women is because there is a large market of sportswear due to the continued nourishment of the sport industry. The unwavering need for physical health is also another driver in the choice of this target market. Sport shoes will be of higher demand due to these key reasons. 
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