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	The hospitality industry is relatively new and rapidly growing. As the industry grows, it faces many issues, both old and new, that must be confronted and corrected. Social injustices are inevitable in this industry as well as many others, but these injustices should never be taken lightly. One ongoing social injustice in the hospitality industry involves hiring based on physical attractiveness. Linchi Kwok of Average/Below Average Looking People Can Earn as Much as the Attractive Ones has shown that, overall, attractive people are more likely to be hired and make more money than unattractive people (1).  However, questions arise as to whether customers, guests and clients respond better to attractive people and whether attractive people perform better than unattractive people. As an STHM student interested in hospitality and event planning, this truly saddens my heart for both the industry and the people that have been hurt or offended. 
	Researchers have conducted many studies and experiments in order to see if “beauty bias” is as common as it seems. A recent study in Italy involved dissemination of over 10,000 identical resumes. The only differences between the resumes were the names/addresses of the applicants and the photos attached to the resumes. Max Nisen of The Business Insider While the average call back rate was 30%, the call back rate for attractive women was 54% and for attractive men was 47% (1). The study found that “[u]nattractive women had by far the worst results, with a 7% callback rate. Unattractive men had a 26% rate” (1).  The situation does not improve after actual hiring. Another study reports that, according to the Wall Street Journal, “attractive people can earn up to 3%-4% more than a person with below average look[s]”. A similar experiment conducted by 20/20 involved two women with identical “resumes and behaviors” applying for one job. (Valpariso p 636-637). The interviewer was friendlier to attractive applicant and offered her the job. The less attractive applicant did not even receive a return call (636-637).  
	A recent event involving employment and physical attractiveness involved the retail store American Apparel. In 2009, Jen Carlson of Gothamist writes an unidentified employee accused the former CEO of American Apparel, Don Charney, of “beauty profiling” (Carlson p 1). Specifically, Charney was accused of directing store managers to fire unattractive employees because they were “detrimental to the ‘AA aesthetic” (Gawker p 1). He was also accused of demanding staff photographs as well as photographs from prospective employees (Carlson p 1). Charney was finally fired in December of 2014 – almost five years after he was first accused of blatant discrimination based on appearance. This experience is not unique to American Apparel. Executives associated with stores like Lululemon and Abercrombie & Fitch, restaurants such as Hooters, and hotels such as the Borgata and Harrah’s have been accused of discrimination based on physical appearance  (Rhode p 1-2; Vaolariso p 655).
	As a result of this social injustice, many employees in a variety of industries, including hospitality, have filed lawsuits under various federal laws, like Title VII of the Civil Rights Act of 1964, the Age Discrimination in Employment Act and the Americans With Disabilities Act (Valparaiso p 632-633, 639; Hermes, Corbett). However, attractiveness is not included as a protected class under federal and state employment laws so these lawsuits fail unless they can be linked with a protected characteristic (Kwok p 1; Hermes p 158; Valparaiso p 641). There have been some advances in this area, such as requiring employers to hold all employees to the same standards (Hermes p 3).
	Hospitality workers are often the first faces people see when they enter a hotel, restaurant, store and other public forums. Understandably, employers want employees to make a good appearance, which includes having visually pleasing, well-groomed workers. Additionally, while some people may be attracted to “a pretty face”, other people may be intimidated or would rather deal with employees who look more like the average person. Finally, qualified people who are friendly, approachable and otherwise would be exceptional employees may avoid the hospitality industry if they feel their personal appearance could hold them back.
	The negative impacts of “beauty bias” reach much further than the hospitality industry. Employers in all other areas have adopted this despicable method of hiring and promoting employees, based on something often beyond the employees’ control. People who consider themselves less attractive may be less inclined to work hard. One issue that may ensue from such practices is a surge in discrimination lawsuits. The future holds no clear solution to this social injustice, which seems rampant within as well as outside of the hospitality industry. I hope during my time in the industry, “beauty bias” will become a thing of the past.  
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