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appropriate ‘hand-in location” at the Gulf College. Fill in the front cover (staple together with

your assignment). MAKESUREmatyouﬁllhallmereleva:\tdetailsonmisfom. An
acknowledgement will be given to you upon receiving your assignment. This is your receipt,
keep it. Youmnsubmi(wo:kbyoostbutyoumwsenditreoordeddeﬁvery.itmustbe
postmamedtwodaysbeforethedeadinedateandaoopymustbekeptbyyouincaseitislod
in the post. Faxed assignments will not be accepted.

Assignments must be submitted by the due date. The only circumstance in which
P >meeaﬂrﬁﬁedlateisifanextemnﬁngdmmtano&sfomissubmittedatthe
A jmlﬁne. In these circumstances work may be submitted up to 5 days only. |If the
.jj,g-,-;:ﬁ_mmawnsummwhew the assignment will be graded; otherwise a 0 will be

andpthci:lesdAdvemsingandPubthelabons The work
' plindples concepts and frameworks in order to address the
signment.  There should be also a clear evidence of research and

¢ aboy e, as well as satisfying all of the outlined criteria for
Q detailed understanding and application of the
Plbllc Relations. The submission will be well
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organised and contain all relevant data. It will show evidence of appropriate investigation
inciuding research from a range of academic lterature and other secondary sources of
information. mmmnmmtomdmmswwme
appropriate. There will be an evidence of wider reading through appropriate supporting
references.

The font type must be either Arial or Times New Roman with a size 42 font and with 1inch (2.5

cm) margins at the sides with 1.5 line spacing. lnaddiﬁonyoushaddhcbdeaseparatem
shee‘t’y'ﬂfayofalistofthe\"wepoﬂfoliosyouhavma::hoset'»aﬂdyouﬂ'tusta\S»Oil"tﬂudeél
separate combined reference section at the end. Allswrcesmustbedeadyreferencedusmg

the Harvard system.
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Assignment Task

Conduct an inquiry within a company or organisation of your choice. You are required to write a
2000-word report that covers the requirements below:

1. Discuss the importance and nature of the advertising environment and evaluate its
effects on the chosen company or organisation. (LO 1)

2. Evaluate the effectiveness of the advertising strategy employed by the chosen
organisation. (LO 2 and LO 3)

nen andlorevamation

Assignment Marking Criteria

Description Weight

a. Background of the organisation (indicate only 5

e the important information about the
b ~ organisation).

- |  b. Identify and discuss briefly the focus of their 10

advertising role in the society.

g | a. Identify and discuss two (2) advertising 10
S i " _malpractices in the chosen organisation.

b Critically analyse the effect of the two (2)
~ advertising malpractices in terms of their 25

mkof share or position
' ~and discuss two (2) message 10
s employed by the chosen

:"6; the two (2) message strategies, | 25

. Mﬂasas regards to their
_1_ or share.

"'»andrecommendahons 10
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PLAGIARISM WARNING

Summary
e Plagiarism occurs if you use somebody else's work in an a

fail to state where you got the material from. You need to be also very careful about the
amount of words you are using from somebody else’s work.
e It can happen in any type of assessment where you are given the questi

advance.
« If another student uses your work in his/her answer(s), both

ssignment or exam answer, but

ons or tasks in

you and he/she will be punished

when caught.
e Punishments for committing plagiarism can be very severe.

The details
Plagiarism is a form of cheating in which students use the work of others and present it as their

own. Staffordshire University publishes a fully detailed description of what the term ‘plagiarism’
means on the University's main web-site under the heading Procedures for dealing with
suspected cases of academic dishonesty. We strongly recommend that you go and read the full
document at the above address. Meanwhile, here is an extract of some of the relevant content.
;:You will have committed plagiarism and may be caught, reported and punished (as described

WYOU-

 from the work of others (from sources such as books, magazines

$ usiness/bsadmin/staff/s3/jamr.htm

~ *wom and submit it for assessment under your own name.
ident * anyyaurmrk and they then submit it for assessment under




de clear that a

essment of your
In

The risks of working with other students
work, and it will be ma

ks are explicitly designed for group
re intended as an ass

and group answers are not permmed
rk must be different from that of every other
ere the questions are
le about

Some assessment tas

group answer is expected from you. All other tasks a
individual comprehension and performance,

individually assessed forms of assessment your wo
student. Plagiarism can occur in assignments and any examination wh

issued to students in advance. In both cases it is possible for you to ask other peop

how best to answer the questions or complete the necessary tasks.

ou should be aware that different modules and subjects may have
xample. require every
like in order to construct an

different requirements. In
student on a module to

some euhmcts answers to numﬂonq mav, for e

employ or refer to the same diagram(s), concepts, and the
You should note, however, that even in these circumstances your

ms mean, and any other writing referring to any common
Moreover, the situation may be very

acceptable answer.
explanations of what the diagra

diagrams and concepts should all be in your own words.
different on other modules, where the submission of work that has a very similar structure, or

the use of very similar materials such as concepts, diagrams, quotations and the like, to that of

another student, may lead to you being accused of plagiarism. The picture is complicated and,
unfortunately, it is not possible to give advice that is directly relevant to every module you
“study. If you are not certain about how to avoid plagiarism in any specific module, then rather
m hoplng ‘and guessing, you should ask for guidance from the member of staff who delivers

Ou rall advice ls stralghtforward by all means discuss how best to answer questions or
es, but when it comes to actually writing your answers

; .h?ﬁendlng students in any manner that they deem fit. Typical
S€ ;angefrom reducing grades, making students re-sit modules,
ezar an entire award. The University regards this form of
of the range of likely punishments can be found on
'Prooedures for dealing with suspected cases of
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Marker

Second
Marker
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1 | Introduction a. Background of the
organisation (indicate
only the important
information about the
organisation).

b. Identify and discuss
briefly the focus of their
advertising role
activities in the

society.

15

Identify and discuss two
(2) advertising
malpractice happened
in the chosen
organisation.

b. Critically analyse the
effects of the two (2)
advertising malpractice
in terms of their market
position or share.

2 | Advertising a.
Environment

35

Identify and discuss
three (2) message
strategies employed by
the chosen organisation.
b. With the use of the three
o o S (3) message strategies,
7 1 e Sy evaluate the impact or
g a2 =5 the effect of the three
(2) message strategies
as regards to their
market position or
~ share.
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