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The ratios increased from 2014 to 2015. Evaluating from the company’s ratios, there was a tremendous performance from 2014 to 2015. In other words, there was an increase in liquidity, profitability, efficiency and leverages. It is important to note that the negative numbers depicted in the financial analysis is a good sign; the receivables in days demonstrate the period it takes for the company to collect money from its customers. This implies that the shortest the time the Apple Co. collects money from its customers the more it can liquidity overtime. Specifically, the receivables in the company decreased roughly by 10 percent. This is depicted as a positive sign. Usually, a number that goes below 60 days is a positive sign, suggests Zhang (2015). 
It is imperatively important to analyze the main reason why the profitability increased and the influencing factors. It can be seeing from the financial analysis that the ROE increased tremendously due to profitability and leverage. In other words, the Apple Co. was able to improve on its revenue and control in more debts. These two major factors made the ROE increase, notes Zhang (2015). 
It should be noted that the Apple Inc. operates in the electronic consumer goods such as MAC, iPod, iPhone (which makes up most of the company’s revenue). Further, the company distributes most of its products through its own retail stores, notes Chang. The United States is the company’s market for its products. China makes up 20 percent of the company’s sales. 
The financial profiles attain to the business quantitative aspects:
· Profitability – the gross margin or net margin for the last two to four years 
· Size – revenue, market cap, net income 
· Return on investment 
· Growth profile – the product analysis and geography 
· Credit profile – the rated the company was assigned lately 
The Apple Co. 2015 market cap was $500 billion with about $200 billion in revenue and over $40 billion in net profit. Further, for the profitability ratio, the organization demonstrated a positive net margin of 20 percent in the last four months, suggests Chang (2014). The company’s revenue came mainly from the iPhone market. 
The Apple Co. has been able to assert a powerful position in various industries in the technological world. However, the company has many close competitors such as Sony, Samsung and Lenovo. In the computer industry, the company main competitors are Dell, Microsoft, HP and Lenovo. The major reason for the company’s success is its ability to integrating several products through intuitive interfaces, suggests Zhang (2015). Nevertheless, compared to its competitors, from its financial analysis, the Apple has a better efficiency and profitability ratios though worse leverage, liquidity and market valuations. 
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