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Module Name Brand Managoment

Module Code MKTG 60241

Module Leador Dr. Bonjamin Q. Alo

Welghting 100%,

Submission Time and Date: January 1 - 3, 2017

You should hand In one copy ol your s anmeaent by ! /
appropriate ‘hand-in location’ at the Block of Gull Collegt the | J .
together with your assignment), MAKI UHE that you T in ahl the relsvant

form An acknowloedaoement will be qglven 10) JOU Upon receiving your a

vour receipt, keep it. You can submit work by post
it must be postmarked two days belore the d

case i is lost in the post. Faxed assignments will not be o

Assignments must be submitted by the due dal he only circumsiancs
assignments can be submitted late is iIf an extenualing circurmsiancs forr
the same time. In these circumstances work may be submitted up 10 5 days only

extenuating circumstances are upheld, the assignment will be graded

awarded
Maximum Word Length: 2500 words

Assessment Criteria

To achieve a 'Pass’ grade of 40% or above

14 pacst a aat f oty
-3 -l -

In order o achieve a pass grade the student will have demonstrated a
understanding of the concepts and principles of Brand Management. The work produced must

apply appropriate principles, concepts and frameworks in order to address the areas specified

the assignment. There should be also a clear evidence of research and reading, with reference o

appropriate sources.
To achieve a grade of 70% or above

In order to achieve a grade of 70% or above, as well as satisfying all of the outlined criteria for a
‘pass’, the student must demonstrate a detailed understanding and application of the concepts
and principles of Brand Management. The submission will be well organised and contain all
relevant data. It will show evidence of appropriate investigation including research from a range of
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Guidelines to Students:

Style and Format

Assignment Assessment Criteria

“ Summary of discussion.
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packground of the organisation
Objectives of the assignment

'}aentify and discuss two (2) brand
equity characteristics as applied in
the organisation

Analyse the implications or impacts of
the two (2) identified brand equity
characteristics as a measure of their
influence in consumer purchasing or
brand choice. -
|dentify and discuss two (2) Brand
Extension Principle employed by the
chosen organisation.

Crtically evaluate the two (2) brand
extension principles identified above as
a measure of their influence in
consumer purchasing or brand

choice.

Weight
10

10

30

-

Write down the exact number of words at the end of your essay. You may include

diagrams, figures, appendices etc. without word penalty. A sliding scale of penalties for
excess length will be imposed. The first page must be designed as a cover page name,
student 1D and batch. Computer format is compulsory. Make sure you use a consistent
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This assignment will assess the following learning outcomes:

1. Critically appraise contemporary key branding theory and concept(s

¥

2. Critically evaluate their mpact on brand management practice

The Assignment Task:

Assume that you are a Brand Man
are tasked to develop and execut
demand. You are also expecte

ager in any international organisation of your

choice and
e a branding programme to build awareness

and create

1. Discuss the challenges and importance of brand management and critically evaluate
its implications to the organisation. (LO 2)

2. lllustrate the impacts of brand management as practised by the organisation. (LO 1)
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St fure

Deadline

Assessment Submission

I'he assignment should be subm

University regulations. giving ful
module details

Note:

This is a written individual assignment. If you miss the topic, or if the tutor has

HIBL 10

ted in ac rdance witt

Gulf College/ Staffords!

name, student registration number. proaran

good

reason to believe that you have either copied the assignment or that it was written by

anybody other than yourself, the assignment will automatically be given 0

Plagiarism Warning

Summary

* Plagiarism occurs if you use somebody else's work in an assignment or exam

answer, but fail to state where you got the material from.

« It can happen in any type of assessment where you are given the questions or

tasks in advance.
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Ul Overail aavice IS straighttorward; by all means discuss how |
compiete tasks with your colleagues, but when it comes ! clual Wil

DO IT ALONE!

What happens if you get caught?

Contrary to some student rumors, getting caught and being punishe
plagiarism is not an extremely unusual student offence. The Busine:
uncovers and reports for disciplinary action 25 to 30 students each year f
Examination Boards may punish offending students in any manner that
Typical punishments Boards may choose range from reducing grades, mak
sit modules, through to failing students on a module or an entire award
regards this form of cheating as a serious offence, Full details of the

punishments can be found on the University's web-site under the heading
dealing with suspected cases of academic dishonesty

Please consider yourself warned!




