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[bookmark: _GoBack]http://www.marketwatch.com/investing/stock/mat/financials
	Market watch is a financial website that documents fiscal data about companies, in 	America. It is a useful source for this paper because of its comprehensiveness. It contains 	all data from revenue, and profits, to growth rate and prices of stocks.
http://csimarket.com/stocks/compet_glance.php?code=MAT
	CSI market is another valuable source of corporate data. I will use this site to compare 	data for Mattel and its competitors. The site visually presents Mattel’s data, against that 	of its competitors, making a useful tool for my research.
http://www.euromonitor.com/mattel-inc-in-toys-and-games/report
	This website provides financial commentary about companies, in this case, Mattel. It 	features a company profile, and how it is fairing in the toy industry. It provides 	professional opinion about the position of Mattel in the toy industry.
https://mattelcrisis.wordpress.com/swot-analysis/
	The website provides information about the strengths and weakness of Mattel, in relation 	to its competitors. More so, it outlines the opportunities available to the company, and the 	threats it is facing, that may render it non-competitive.
https://www.behance.net/gallery/15901291/HasbroMattel-SWOT-Analysis
	This website illustrates the competitive landscape in the toy industry. In particular, it 	focuses on the chief competitor, Hasbro. The website indicates how the two toy giants 	match, and what makes Mattel the king of the two. It is particularly useful due to its use 	of a comparative approach.
http://www.wsj.com/articles/SB10001424052970203914304576630574067645008
	This article discusses the rising sales of Mattel, some time back. It makes clear the 	position of the company, which remained hopeful as the holidays approached. The 	information in this article is necessary for comparison between then and now, concerning 	sales of the company. 
http://www.hoovers.com/company-information/cs/company 	profile.Hasbro_Inc.51fcb5c326082378.html
	This site provides a comprehensive company profile of Hasbro, Inc. Being the primary 	opposition, it is necessary to inspect the nature of its practices, and how they compare to 	Mattel’s. The page also includes a company profile of the above mentioned.
Graham, G. (2005). Exploring supply chain management in the creative industries. Bradford, 	England: Emerald Group Pub.
	This source takes a look at the management in the supply chains of companies in this 	industry. It takes a look at a couple of toy companies, including Mattel. As such, it will 	be a great source for comparative information for players in this industry.
Robertson, D. C., & Breen, B. (2013). Brick by brick: How LEGO rewrote the rules of 	innovation and conquered the global toy industry.
	LEGO is another significant player involved in the making and distribution of toys. It has 	come up with strategies that has catapulted its operations. This source will be 	instrumental too, since it compares the practices applied by this, as well as other 	companies.
http://knowledge.wharton.upenn.edu/article/trouble-in-toyland-new-challenges-for-mattel-and-	made-in-china/
	Mattel has not been without challenges. This article analyzes the issues that has faced its 	operations, making it struggle to maintain its lucrative business positions. It particularly 	addresses the ‘Made in Chine’ printing on Mattel toys, and how that has been detrimental 	to its business.
http://www.yousigma.com/benchmarking/mattelsglobalmarketingstrategy.html
	This source provides a brief overview of Mattel’s marketing techniques, the have made 	the company successful. It also mentions the role of new product development in the 	company’s success. I will refer to this source for information on a clearer picture of the 	international toy market, and Mattel’s position in this niche, as well as that of its 	competitors. 

