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Assignment - 1
	Qualification
	Unit number and title

	Pearson BTEC Level 5 HND Diploma in Business
	UNIT 5 :Internet marketing 

	Semester 
	Batch 

	IV
	Fall 2016-17

	Student name 
	Assessor name 

	
	Ms. Priya Gopal / Dr. Anas

	Student No.
	Internal Verifier (IV) name

	
	  Dr Swaroop Simha

	Date issued
	Completion date
	Submitted on

	12/11/2016
	
	

	
	

	Assignment title
	

	Learning Outcome
	Learning outcome
	Assessment Criteria
	In this assessment you will have the opportunity to present evidence that shows you are able to:
	Task no.
	Evidence

(Page no)

	LO3
	Understand marketing

through the internet
	3.1
	conduct secondary market research


	1
	

	
	
	3.2
	design an online survey


	2
	

	
	
	3.3
	demonstrate the use of electronic customer relationship marketing


	3
	

	LO4

	Be able to use the

internet for promotion

using digital marketing

communications


	4.1
	produce an outline internet marketing plan


	4
	

	
	
	4.2
	create a presentation on pay per click advertising
	5
	

	Learner declaration

	I certify that the work submitted for this assignment is my own and research sources are fully acknowledged.

Student signature: 





Date: 


	In addition to the above PASS criteria, this assignment gives you the opportunity to submit evidence in order to achieve the following MERIT and DISTINCTION grades

	Grade Descriptor
	Indicative characteristic/s
	Contextualisation

	M1 Identify and apply strategies to find appropriate solutions
	Effective judgements have been made.

	To achieve M1, effectively demonstrated the use of CRM(task 3)



	M2 Select / design and apply appropriate methods / techniques
	A range of methods and techniques have been applied
Appropriate learning methods/techniques have been applied
	To achieve M2, use various secondary market research on current trends, buying habits, preferences, competitors or any other area that is related.(task 1). Use a range of methods/techniques to demonstrate PPC. Create an online PPC campaign along with a landing page that will attract customers and lead to your website. You can create your landing page via Publisher or free online websites such as Wix.com or moonfruit.com search engines. (task 5)

	M3 Present and communicate appropriate findings
	The appropriate structure and approach has been used
	To achieve M3, Using www.surveymonkey.com, design an online questionnaire for Talabat customers. Use appropriate structure in designing the survey (task 2). use appropriate structure in developing an internet marketing plan for talabat.com(task 4)

	D1 Use critical reflection to evaluate own work and justify valid conclusions
	Conclusions have been arrived at through synthesis of ideas and have been justified
	To achieve D1, evaluate and justify the design of online survey for talabat.com   (tak 2). , justify the design of the marketing plan(task 4)



	D2 Take responsibility for managing and organising activities
	Activities have been managed 
	To achieve D2, activities are managed well (task 3). manage all activities for PPC advertising(task 5)



	D3 Demonstrate convergent /lateral /  creative thinking
	Effective thinking has taken place in unfamiliar contexts.
	To achieve D3, you have to show effective thinking in presenting the researched information(task1) 


Assignment Brief

	Purpose of this assignment
This unit assignment will enable the learners with an understanding of secondary market research methods and to design an Internet marketing plan.


	Refer to Talabat.com described in assignment-1 and do the following tasks.
https://www.talabat.com/oman
Task 1 – LO3 - Assessment Criteria 3.1 (M2,D3): 

Conduct secondary research 

To achieve pass you must; 
· Conduct a secondary research to gather information about Talabat and its customers opinions about the services offered.
To achieve M2, use various secondary market research on current trends, buying habits, preferences, competitors or any other area that is related.

To achieve D3, you have to show effective thinking in presenting the researched information.
Task 2 – LO3 - Assessment Criteria 3.2 (M3, D1): 

Design an online survey.
To achieve pass you must;

· Design an online survey for Talabat.com to understand customers opinions about the services provided
To achieve M3, Using www.surveymonkey.com, design an online questionnaire for Talabat customers. Use appropriate structure in designing the survey.
To achieve D1, evaluate and justify the design of online survey for talabat.com   
Task 3 – LO3 - Assessment Criteria 3.3 (M1,D2) 
Demonstrate the use of electronic customer relationship marketing.
To achieve pass you must; 
· Providing customers with a good experience however and whenever they choose to contact you is a key part of managing relationships with them. Show how you will identify, attract and increase retention of profitable customers via CRM for Talabat.com.
To achieve M1, effectively demonstrated the use of CRM.
To achieve D2, activities are managed well. 

Task 4 – LO4 - Assessment Criteria 4.1 (M3,D1): 

Produce an outline internet marketing plan
To achieve pass you must; 
Produce an outline for an e-marketing plan for Talabat.com. Make sure you use recognised structure and content so that it looks professional and includes all the required evidence.

To achieve M3, use appropriate structure in developing an internet marketing plan for talabat.com
To achieve D1, justify the design of the marketing plan.
Task 5 – LO3 - Assessment Criteria 4.2 (M2, D2): 

Create a presentation on pay per click advertising.
To achieve pass ;

· Create a presentation on pay per click advertising for talabat.com
· To achieve M2, use a range of methods/techniques to demonstrate PPC. Create an online PPC campaign along with a landing page that will attract customers and lead to your website. You can create your landing page via Publisher or free online websites such as Wix.com or moonfruit.com search engines.    
· To achieve D2, manage all activities for PPC advertising.



	Evidence checklist
	Summary of evidence required by student
	Evidence presented

	Task 1
	conduct secondary market research


	

	Task 2
	design an online survey


	

	Task 3
	demonstrate the use of electronic customer relationship marketing


	

	Task 4
	produce an outline internet marketing plan


	

	Task 5
	create a presentation on pay per click advertising
	

	Guidance notes:

1. Use standard document formats and structures. 

2. Word process the documents. 

3. Use 12 point Arial or Times New Roman script. 

4. Provide a list of references and use the Harvard referencing system. 
5. Complete the title page and sign the statement of authenticity. 

6. Upload the entire assignment in MS word format only on Turnitin.

7. Staple only once to keep the pages of your work together. 

8. Late submission, late work will only be marked on the next occasion the unit is taught.

9. Submit the work along with the Turnitin report to the respective assessors in their offices.

10. Collect the assignment submission form duly signed by the assessor and the learner.

11. Grades are subject to External Verification.
12. Assignment length should not exceed 2500 words.


Achievement Summary
	Qualification
	Pearson BTEC Level 5 HND Diploma in Business
	Assessor name

	Ms. Priya Gopal
  

	Unit Number and title
	
	IV name
	

	Student Number
	
	Student name
	

	

	Criteria Reference
	To achieve the criteria the evidence must show that the student is able to:
	Achieved?

(tick)

	LO3

	3.1
	conduct secondary market research


	

	3.2
	design an online survey


	

	3.3
	demonstrate the use of electronic customer relationship marketing


	

	LO 4
	

	4.1
	produce an outline internet marketing plan


	

	4.2
	create a presentation on pay per click advertising
	

	Higher Grade achievements (where applicable)



	Grade descriptor


	Achieved?

(tick)
	Grade descriptor
	Achieved?

(tick)

	M1: Identify and apply strategies to find appropriate solutions


	
	D1: Use critical reflection to evaluate own work and justify valid conclusions
	

	M2: Select/design and apply appropriate methods/techniques


	
	D2: Take responsibility for managing and organising activities
	

	M3: Present and communicate appropriate findings


	
	D3: Demonstrate convergent/lateral /creative thinking
	


Assignment Feedback

	Formative Feedback: Assessor to Student



	Action Plan



	Summative feedback


	Feedback: Student to Assessor 



	Assessor Signature 


	
	Date
	

	IV Signature 
	
	Date
	

	Student Signature
	
	Date
	


