Questions 1) Why do you think content management is such a critical part of Southern Company's strategy? 
2) To what extent do you think Southern Co's predicament of information overload is typical for organizations? 
[bookmark: _GoBack]3) What lessons learned and insights from the chapter 3's discussion on collaboration tools could help promote Southern Co's adoption and use of its content management initiative? In the present day, how can the company use social media for a similar situation?
