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The key business objectives of the ARES project is to “provide a deployable solution for grid-scale energy storage” (ARES, 2016).  The mission of the ARES organization is to “enable the electric grid to integrate unprecedented amounts of clean, environmentally responsible, renewable energy while maintaining the reliable electric service necessary to power growth and prosperity (ARES, 2016).  Through these statements ARES has defined the purpose of their research.  The organization will need to conduct research into many areas prior to the ARES project becoming a feasible alternative.
ARES must demonstrate that their product will be able to provide a reliable alternative source of energy for the commercial sector that operates efficiently.  The research conducted by ARES will need to show that the project can serve the companies they solicit by providing for the energy demands of the communities they serve. 
The research must clearly demonstrate how ARES can be effectively integrated into the existing electrical grid, and where integration opportunities are highest.  ARES has already demonstrated the through experimentation that their product works as intended.  
The core issues that need to be addressed is how and where to deploy the ARES grid architecture.  Within these issues there are several underlying questions that need to be answered.  Where are the markets of opportunity and how can ARES pursue the adoption of their energy storages technology?
Deployment and markets of opportunity are two issues that are intertwined.  Deployment must identify what regions are able to accommodate the footprint of the ARES technology.  The land requirements for the system include the size of the plots available and the pitch of the land.  ARES must answer several questions to best address the issue of deployment. What regions correlate with the land requirements of the ARES project? And, which of the qualitied regions are home to electrical companies that are best suited to deploy the technology successfully?
Once ARES answers these questions they will have identified their markets of opportunity.  ARES has already received a nod for construction of their technology in Nevada to server the California IOS.  Identifying additional markets that are similar to the conditions of their first project is a good start, but primary purpose of the ARES project is to compliment the production of renewable energy.  The organization can identify other markets of opportunity through further research and through the application of the research they have already conducted on their first build site. 
As ARES identifies markets of opportunity they will need to address market concerns over the adoption of a new energy storage technology.  The company will need to provide evidence that the ARES system is superior to alternatives, however, they must convince potential clients that their systems is worth the cost of adoption.  The benefits that ARES has demonstrated to date are the environmental benefits, reduction of rates through increased and stabilized energy production, the creation of jobs, and increases to the profitability of a client’s energy sector.
The best research solution for ARES are found through observational research.  The information that ARES needs can be obtained through archival and interactive research.  ARES must ask, where to deploy, which companies are likely to benefit, and how can ARES gain market adoption?  These questions can be answered by reviewing existing information found in texts, journals, and government and industry resources.  However, the information provided by archival research can be dated, incomplete, or not sufficient to act on.  The shortcomings of archival research can be supplemented through interactive research; namely surveys.  
Surveys would allow ARES to answer questions specific to the needs of their problem.  The deployment of their technology can benefit from research on other technological deployments, but as a new technology the ARES system has challenges that have not been addressed in the market place.  Utilizing archival and survey research ARES will form a complementary approach to solving their problems (Hoffman, 2014).
There are other forms of research that may benefit ARES but they would not provide meaningful benefits.  Experimental research would be too costly.  The technology used in the ARES system is proven and the needs of the technology are well defined.  Experimentation may provide useful information for future use, but it would not address the identified problems.  Interviews may produce information that is helpful to the project but interviews would require a pool of industry persons to be interviewed.  The benefit of interviews is that they provide an opportunity for follow up questions, but the intimacy of interviews means they are difficult to run in a large enough scale to provide an accurate assessment of many regions (Wyse, 2014).
As ARES endeavors to address the challenges of deployment, markets of opportunity, and adoption they will need to face several ethical considerations.  The benefits of the ARES system come with an environmental costs.  The environmental costs of the ARES system are land use, systems maintenance impact, and noise pollution. 
  As explained by Lorne LN Evernden (1993), “both the environmentalist and industrialist rely heavily on the expediency of nature but disagree on its best utility.”  ARES is an industrial venture with environmentalist goals.  This leads to a mix of ethical dilemmas.  How much of an environmental impact is acceptable for the purposes of providing renewable energy?  How does ARES know when the draw the line?  Answering these questions will determine if ARES is ultimately successful in achieving their mission.
Archival and survey research will lead ARES to the solutions needed to successfully achieve their mission.  These forms of research will complement the organizations ethical considerations while ensuring they are able to successfully bring the ARES technology to market. 
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