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Jazzy Cafe’s main objective is impacting lives of millions of people across the globe. The company is aware that failure to identify the impact of their decisions can lead to negative effects on the surrounding communities, shareholders and the environment. Thus, it focuses on the creation of a well-written code of ethics in giving a blueprint on how the company’s decisions would affect the community. With each product Jazzy Café sells, it seeks to uphold its commitment to quality and endeavor to source the products in an environmental and socially responsible manner (Brennan, 2005). Following are the company’s considerations in being a good corporate citizen.

Creating employment.

Jazzy Café intends to create employment to better serve its clients and the community alike. The company’s effort aims at the issue of unemployment among the young people because they have potential and talent. The young categories include school dropouts who have never experienced employment regularly (George, 2015). In most cases, young people lack training or skills required for the current jobs. Jazzy café plans on creating a platform that creates opportunities for the youth without jobs. Proper planning in the company will take the form of involvement in providing first level careers to the adolescents and developing their skills for better paying positions. To that end, the company looks forward to teaming up with institutions to launch online training programs for their employees (George, 2015).

Fair and Honest Treatment of Employee 

             For Jazzy Café social responsibility is part of the company daily business. In this light, the company plans on ensuring that employees get fair treatment and appreciation to feel a sense of connection to Jazzy Café. Most significantly, the company is dedicated to the provision of a great working environment. That includes benefits and better pay to the employees. On the other hand, the company is focused on fostering communication within a between groups.  Purposely the company dedication lies on improving online tools and consolidating publications appropriately. Fair treatment of subordinates and higher ranked employees is also part of company’s strategies to promote teamwork (George, 2015). 

Following laws of every jurisdiction in Jazze Café.s operation

Jazze café’s commitment pertaining to food and beverages laws is specifically very significant to the company’s ethical plan. The company plan seeks to follow and observe the standards that regulatory agencies set in monitoring the compliance of companies in the food and beverage industry. Primarily, the company plan concentration is on product safety claims, food import regulations, advertising and accurate labelling of products. Similarly, Jazzy café intents to cover the social responsibility plan includes, keen observation of business laws, personal injury and food and beverage contracts. Relating to such laws, the company’s position is becoming a major player in fighting such as obesity by limiting sugar portions in every beverage (Mudd, 2013).

Non-discrimination of employees and increasing diversity of your work force

            Jazzy café major objective is ensuring that there is no discrimination of any form and increasing diversity in the workplace. The company code of ethics is set to work in such a manner that the workers perceptions does not discriminate ones religion, personality, race, gender, education or organization function among others. The major drive for the company ought to proper and effective communication in the place of work. The company is working towards adaptation of employees from various backgrounds for cultural understanding (Mudd, 2013). 

Achieving social environmental goal
Jazzy Café guiding principle is positive contribution to the environment. One way that the company plans on provision of a convenient way to serve hot beverages or rather coffee is the use of paper cups. The convenience of paper cups is reduction of environmental impacts of disposable cups within the country. The social-environmental advantage of this move is the post-consumer recyclable fiber of the cups. The cup will purposely work in place of plastic cups that pollute the environment (Brennan, 2005). In addition, the company emphasis is on the understanding and improvement of the environmental footprint. Jazzy café outlook is on opportunities beyond gaining customers for a cup of coffee, but also on their interest on environmental performance and how business is run. The company works towards an environmental footprint and initiatives to change lives of people through high level performance (Brennan, 2005).

Effect of Company Activities on the environment 

Activities on the environment such as purchasing Fair Trade Certified coffee is one way that Jazzy Café plans to support the network of listed coffee cooperatives. In particular, this company plans to work together with the fair trade in promotion and increasing demand of Fair Trade Certified coffee to raise the sales. On the other hand, the company is particularly planning to form a collaboration on global distribution of coffee (Brennan, 2005). On the other hand, Jazzy cafes is offering a platform together with several social investment firms to ensure availability of loans to coffee growers in order to encourage them as they sell their crops. On the other hand, the company embraces the idea of recyclable cups which are environmental friendly. Most importantly, the company’s idea is discounting offers to customers that reuse their own cups. This will indeed be a positive gesture towards the society social wellbeing and first favorable move towards safety. Rather than use of plastic cups paper cups which is also the plan in place for the company is automatically one of the ways to protect the environmental pollution (Brennan, 2005).

Health issues 

Despite the campaigns to advocate for Jazzy cafes main product which is coffee the company is aware of the negative and the positive issues related. Through advertising and creating awareness the company will utilize the strategies to ensure they reach the specific target market (Abrams, 2003). Facts about coffee shows that it is a stimulant and it increases ones heart rate and blood pressure both of which are not necessary for pregnant women. Through television commercials and poster ads, Jazzy Café is committed to giving true and verified information on the benefits and disadvantages of coffee. For instance, strategies put in place include awareness on the benefits for Alzheimer patients and discouraging pregnant women from using the product because of it can be worrisome to pregnant mothers and people with osteoporosis, diabetes and high blood pressure (Brennan, 2005).

Conclusion    

Just like other people, everyone feels the natural desire to impact his or her community positively. Companies also intend to create wealth for their shareholders and ensure that they do not cross ethical boundaries. As demonstrated in Jazzy Cafes ethics and social responsibility plan, short term financial gains may not lead to long-term company’s success but proper planning in advance bears many fruits for corporations to enjoy for a longer period. As highlighted above, Jazzy café is dedicated to ethical standards to become successful in emerging beverages market. Nevertheless, the company is particularly involved in finding ways to sustain the environment, improve communities and promote its employees welfare.
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