[bookmark: _GoBack]Live Fresh Organics is a new family owned business with their fruit and vegetable store located in Launceston’s business district. As Live Fresh Organics is continuing to grow and the owners, Phil and Kathie, are developing a new healthy food initiative for children and also hiring new staff, analysis’ have been undertaken on their current communication styles and recommendations have been made based on the findings. This analysis includes their media release surrounding the new healthy food initiative, an employment letter, an internal email and an interview. The aim of analysing these four items is to help Phil and Kathie improve their communication styles and to assist them in running a successful campaign.
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