[bookmark: _GoBack]A large issue with the media release is that the opening sentence does not introduce the main point of what the purpose of it is and the information that had been presented throughout was not in the order of most important to least important. Throughout the media release they have inserted too many quotes in and one of which was from an unidentified source. Quotes should only be towards the start of the media release and only inserted if they are highly relevant and support what the release is trying to address and from a clearly identified individual. A more effective way of being able to bring the target points across would be to limit it to stating short important facts. Another issue with the media release is that they did not deal with one fact at a time. Throughout the sample, they had inserted a quote about nutrition in between their statements in which they were trying to promote the business. This will lead readers to become confused about what the purpose of the media release is, rather than keeping them interested. Lastly, throughout the media release their were spelling errors, such as using ‘to’ instead of ‘too’, ‘there’ instead of ‘their’ and ‘consumers’ instead of ‘consumes’. Ensuring that there are no spelling or grammatical errors throughout any media release before it is published is absolutely essential. 
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