Project Three: Arguing for Different Audiences (Argument): 1200-1600 words, 2-5 min video 


Arguing an Ethical Matter 
CORE SaS Learning Outcomes: 
ETHICAL: Identify relevant ethical issues and follow ethical principles 
DISCOVERY: Distinguish between personal beliefs and evidence. 
METHOD: Gather and evaluate evidence appropriate to the inquiry. 
METHOD: Appropriately analyze scholarly evidence. 
COMMUNICATION: Communicate knowledge from an original scholarly or creative project. 


For this assignment, you will be arguing both sides of your ethical issue in separate essays (600- 800 words/each). For each paper, you will: 
1. select a researchable audience with a vested interest in your ethical problem who either disagrees with you or hasn’t taken a stance on the issue, and 

2. try to persuade your audience to adopt a different stance on the issue through effective presentation and explanation of research, and rhetorical strategies. 

Before you start writing, you will submit an outline for each essay that identifies your researchable audience, and demonstrates how you will organize information effectively. In some cases, you may be able to use the same audience for both papers. You’ll find that professional associations, unions, research institutions, etc. often take a stance on major ethical debates and make that knowledge publicly available—usually on their website or in one of their publications. Additionally, you need to cite at least one article from a peer-reviewed journal in each paper. 

[bookmark: _GoBack]After writing both papers, you will create a 2-5 minute video that overviews the topic comprehensively using Kaltura. You’re welcome to approach the video creatively, but remember that it should be informative for viewers and present the information objectively.
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