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My career and personal activities are led by a strict sense of purpose and powered by my belief that the human civilization is a critical part of history. The current business greed is manifested by signs like environmental pollution by industries as a result of explosive population increase and losses in individual discipline for the sake of money. I understand that the symptoms arise from the fact that the understanding of people and consequently their behavior has not grown with the human knowledge of the adverse effects that the desire for economic growth without proper limitation may cause. The discordance between economic greed and the adverse impact has tremendously grown over the recent past. Therefore, I pledge that it is my mission that as a business oriented person and an administrator and leader in a service oriented company, I will strive to be an example to be emulated in conserving the environment and helping humanity through the offering of services that are of high quality (Podsakoff, MacKenzie & Bommer, 1996). In my current position and other future posts, I will strive to ensure that the interests of the stakeholders are considered in a way that is fair to everyone. I will put my responsibility to the customers before all other involved parties and strive to ensure that all employees in my work station are responsible and careful. I also pledge to be innovative and find ways in which my career in telecommunication may be of help in making human existence better through leading teams and developing skills in the youth for the sake of continuing with good customer service and environmentally respective service to the subscribers.
My economic goals are to increase the company profitability through customer service. I intend to improve my financial standing alongside that of the company through responsible business and high-quality service to all the customers. According to my mission statement, my philosophy with regards to quality and image is that the quality of service should be seen from how it is environmentally friendly and considerate to the interests of all the stakeholders. Quality services should be perceived to be beneficial not only to the clients but also to the company shareholders. According to my mission statement, I will strive to mold a good image of myself to lead by example in the workplace and of high-quality services as a business person and manager in the field of telecommunication. My core competencies are my leadership skills as said in my personal mission statement. The competitive advantage is that leading by example in the delivery of customer services ensure that clients get services that are suited to their needs. Being customer oriented in service involves seeking customer ideas concerning the provision of the services. In being customer oriented, I will be able to serve the interests of the majority of the customers. I will seek ideas from customers of to how best serve them. However, as I am driven will my personal mission, it is my belief that I am best suited to serve customers whose interest align with mine. My responsibilities are to the stakeholders of the company ranging from customers, shareholders, and employees. As a leader, I will ensure that the customers receive services of their choice to their satisfaction. I will ensure that in satisfying customers, the financial gains profit the shareholders. To achieve the satisfaction for the shareholders and customers at the same time, I will lead the employees towards job satisfaction through motivation in various ways (Koys, 2001).
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