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Individual: Brand Audit Presentation 

Purpose of Assignment

Using the brand chosen for the Week 1 Individual Customer Loyalty Worksheet, students will conduct a brand audit. Completing the brand audit helps the student gain an understanding of the factors affecting brand and product performance. Using this analysis, students will develop strategic and tactical plans to strengthen brand and product performance. This assignment prepares the student in applying the concepts of the materials to guide them in developing strategies and decision-making as it affects their organization’s brands and products.

Resources Required

Keller Chapters 8 and 9, Rolex Brand Audit (Keller Chapter 8 (pp. 287-293); Johansson Chapter 9. University Library.

Grading Guide

	Content: 70%	

	Met

	Partially Met
	Not Met

	Comments:

	Refer back to the brand chosen for the Week 1 assignment:

Conduct a brand audit based for the brand using the Rolex Brand Audit as a guide from Chapter 8. 
	
	
	
	

	Includes the following:
· Background
· Brand Inventory
· Brand Exploratory
· Other relevant factors
 
	
	
	
	 

	Develops the following based upon the analysis of the audit components
· Strategic Recommendations
· Tactical Recommendations
	
	
	
	

	The PowerPoint should only include key points while the speaker notes should include details about the brand or product and act as your voice for the presentation.
	
	
	
	

	Presentation consists of 10 to 18 slides and is appropriate for the audience.
	
	
	
	

	The presentation includes relevant media and visual aids that are consistent with the content.
	
	
	
	

	
	
	Total Available
	Total Earned
	

	
	
	7
	#/7
	

	Presentation Guidelines: 30%

	Met

	Partially Met
	Not Met

	Comments:

	The presentation is laid out with effective use of headings, font styles, font sizes, and white space.
	
	
	
	

	Intellectual property is recognized with in-text citations and a reference slide.
	
	
	
	

	The presentation includes an introduction and conclusion that preview and review major points.
	
	
	
	

	Major points are stated clearly; are supported by specific details, examples, or analysis; and are organized logically.
	
	
	
	

	Rules of grammar and usage are followed including spelling and punctuation.
	
	
	
	

	
	
	Total Available
	Total Earned
	

	 
	
	3
	#/3
	 

	Assignment Total
	#
	10
	#/10
	

	Additional comments:
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