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The main purpose of this Assignment is for you to review and analyze the level of success achieved from an implemented campaign strategy. This first paragraph is an introduction…and when you use APA, you do not add a section header called “introduction” as it is assumed that the first paragraph after the main header is the introduction. The main header above is the same name as the page headers and the name used on the title page. Only subsequent section headers should be in bold font. This paper should be at least 3 pages but not more than 5 pages, not including the title and reference page. Remove any red font in the paper. Address all of the Assignment’s requirements to ensure full completion of all required rubric grading criteria items.
Examination of the Campaign
In this section, explain the situation and articulate your decision as to whether or not the campaign was successful. 
Recent Marketing
After you conduct additional research, describe what the Orlando/Orange County Convention and Visitor’s Bureau (Orlando CVB) has done more recently to advertise/market their product line.
Assessment of Orlando CVB Marketing Activities
In this section, synthesize the Orlando/Orange County Convention and Visitor’s Bureau advertising and marketing strategy. 
Recommendations
In this section, formulate your own proposed methods to support their success going forward. 
Conclusion
Write a wrap-up of the paper’s content without introducing any new information.
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