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Name and Branding Importance
A business name helps to identify what is done in that business. It helps when a business is starting. A business name should be short and should let us know what the business is about. The name should not be complicated to read. It should be easy for remembrance. It should reflect on what is being sold. For example, if it is a fruit shop the name should be fruit related and not electronic related.
I have decided to name my lemonade stand “Lemon and its Products.” It will help me in future to grow. It is not just a lemon fruit shop but also the products made from lemons. With this business name, I can do many things that are related to lemons. Make lemon juice, sell lemon fruits, baked foods made from lemon and sell lemon candies. My business name explains a lot to my customers. It explains that if you need a lemon-based substance you should visit my shop.  I will brand only on fresh looks that would show that my products are refreshing and fresh. 
Mission Statement
A mission statement is a sentence or words that describe the company functions and the goals. It reflects a business Bovee, C.V. and Thill, J.V. (2012).
 It should show why the business is created. It makes employees work so that to follow that mission and fulfill the goals of it. Currently at Jumna Company, their mission statement is to connect all people to the internet and internet with them.
My mission statement for my shop is, to provide fresh fruits and juices, make people healthy and grow internationally. All the workers follow this mission. When we deliver fresh products, we will grow to a big company as time goes by.
CRS (Corporate Social Responsibility)
The Lemon and its Products will give back to the community. We will work with farmers where we will be helping them to grow these lemons. After selling, we will be sharing with them the profits we get. We will be going to the organization where we will be giving them our juices free so that we can get more customers. We will employ more people to clean the environment. By cleaning the environment, people will see that we care for them. Tis will make our image improve for the best. We will be giving out t-shirts to people to advertise more. By this, we will be more famous, and the community and we will work together. 
Pricing Strategies
They are account segments that look at the ability to pay, look at the market and others. Price is the value of the good or service offered. Demand-based pricing strategy is the strategy that I will use first. The pricing will be based on the demand of goods. When there are little lemons, in the market, the price will be high, and if there are no customers, I will reduce the cost. When there are many lemons, the price will be down. 
As the business grows, I will use competition pricing. If my competitors are selling at a low price, I will also try to sell and around that price so that I have some customers. It is not a matter of matching prices but being around it, not too much and not too little. I can achieve this by giving a discount when a customer buys goods. These strategies will be helping the shop grow bigger and have customers always.


Global Considerations
After reading articles on the internet Jo Adetunji (2014, February 19), I have found that fruit related businesses do not do well online. This is because they go bad fast. Perishable goods like fruits are not advised to be sold online. This is because they go bad easily. When they fall by mistake, they go back. If they stay for a couple of days sealed they go bad. When fruit juices are packed for a couple of days, they change the taste to sore taste. For now, I do not intend to sell my products online.
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