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INTRODUCTION
A brand is the creation of a name, symbol or design that uniquely identifies a particular product. Proper branding enhances consumer relationship in an organization. A brand is a promise to the customers, telling them what to expect from the goods and services on offer. The establishment of a brand design gives one a major edge in an increasingly competitive market without being costly. Promotional efforts entail the inclusion of your website, packaging and promotional materials in your logo. Almost everyone has a personal brand though it may be due to unconscious cultivation.
The first step entails defining your brand. An understanding of how one wishes their name to be recognized can be a much more strategic plan in creating a brand. There should be thorough brief on the brand. A summary that's drawn up from a clear brand strategy enables both parties to rationalize the design decisions. Research and identify your target market, how it wishes to be perceived, and formats and outlets for where it hopes to promote itself. Understand the function, history and the ethos behind the brand. 
The customer's expectation of the product is valuable in deciding what design of branding to create. Identify your competition, as competitors always exist. Therefore, the identity created should be unique, varying in the uses, colors, and size of the design. There is always a competition of some kind even when no direct competitors exist. Finding a niche in the market helps in focusing on the marketing efforts. One then dominates their market even when they are only small players. 
Develop awareness of your product. Exposure to your brand several times by the consumer enhances their use of the product. Therefore, they are likely to think of your brand when the need arises. 
Your customer must have an active disposition towards your brand. Creation of a brand identity requires the understanding of the consumer's needs. By limiting topography, details, and color palette, a single character can become timeless and move alongside the client's ever-changing visual landscape. You should be consistent in the message you deliver, the level of customer service and the quality of the product. It is more important than having the best brand in the market. Most importantly maintain focus. Focus allows for more efficient utilization of the scarce of time and money. Promoting a single brand to a narrowly defined market brings a greater return.
CONCLUSION
In conclusion creating brand recognition is vital as it provides benefits in increasing and expanding the business of a resort regarding profitability and market share. It can communicate the quality of service offered to the consumer through their image and reputation (as well as differentiating themselves from the other competitors. However (a thorough understanding of the industry and its market condition (actual risk and marketing management and consistency in delivering the best service to the consumer are unquestionably required.
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