CONDUCTING SURVEY FOR RAFFLE SELLING
The event I had proposed was for raffles selling. Based on raffle selling, will involve setting out to find what is available in the market.it will be a preliminary study to understand the possible competition existing market, social status and earnings of the target customers in addition to collecting people’s opinions concerning different businesses of raffling being carried out and this will be done by selecting a representative sample of the targeted population.
What type(s) of survey technique would best serve your needs? Why? 
[bookmark: _GoBack]In raffle selling, the best kind of survey that we will be able to utilise will be based on the instruments that I hat we will use in collecting the required information or in conducting a survey. These techniques include;
Questionnaires.
This will involve administering of questionnaires to individual persons and this questionnaires will be containing various questions on the competitors, people demographic environment, their tastes and preferences and other information that will enable us to be able to know how we will be able to handle them. These individuals will people who are located in the place where our raffle selling business is intended to be located.
Interviews 
We will also conduct interviews from the people where our target market is found and this will involve selecting a certain number of individuals from the market randomly where we will be able to conduct a face –to-face interview with them. We will also use phone interview and online interview to be able to further collect a wide array of information on the targeted market and to also understand the targeted customers including their cultures, tastes and preferences.
What type(s) of errors would you expect to encounter when using your chosen technique(s)?
In using questionnaires and the interviews as a way of conducting surveys, we expect to encounter the following problems:
Response error or bias.
Most of respondents usually whenever they realise that they are being interviewed or being asked questions for the purpose of being studied, most people usually tries to provide responses which he /or she believes the researcher is looking for. Thus for the case of raffle selling the respondents may provide information that may be to please us to start that business venture their rather than discouraging us.
Non-response error or bias
during the conduction of the survey, the people being confronted may refuse to respond or to provide us with answers because they may consider the information we are inquiring from them to be very sensitive or so intrusive especially providing information concerning competitors of which they themselves may be part of the competitors or may not be interested in such kind of business in their area. The question being asked may be also too specific that the respondent may find it too difficult to answer it.
Interviewer error or bias
In some instances during the conduction of the interviews, these interviews may influence the responses being elicited by the people being interviewed through the comments that are being made by stressing certain words in the question itself. The interview can also introduce biasness through the facial expression, body language or even the clothing that is worn thus causing people to provide response bases on the researcher’s appearance.
List of survey questions that we will use for the survey.
1. What is your gender?  
· Male 
· Female
2. Age group (Please tick)

· Under 18
· 19 to 25
· 26 to 30
· 31 to 49
· 50 and above
3. What area do you live in? ________________________
4. Last week we ran a radio campaign on the local radio station concerning the raffles we are selling. Did you hear it?
· Yes
· No
5. Did you buy any raffle as a result of the radio advert?
· Yes
· No
6. What motivated you to buy the raffles? ___________________________________
7. What do you think we can improve? _____________________________________
8. Do you have any general comments about our business? ______________________
9. If you if you have become a regular buyer of our raffles, what is the main reason why you keep buying it? _____________________________________
10. Are there any products or services that you require that we currently do not offer? ___________________________
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