    The research method that will be used to gather information that will be used to develop a marketing strategy to ensure the success of the raffle selling event will be interview. The interviews will be mainly be face to face interviews but we plan to incorporate telephone interviews as well for some of the people. The people that we will be interviewing will be chosen randomly from the area where the raffle tickets will be sold. The interviews can be conducted during sports events that occur around our target area.
           The main reason as to why we chose interviews as the preferred method of data correction is because of the accuracy and the efficiency of data collection method. There is the need to have the information as accurately as possible as well within the time frame that we will set aside for the data collection. (Smith, M. 2010).
         Interviews are more accurate since you meet with people face to face and through this you are able to get more accurate information as compared to the other means. During the screening, the person being interviewed cannot lie about some aspects such as age, gender or race which is more accurate compared to questionnaires. (Creswell, J. W. 2003).
          Face to face interviews will also help us to be able to capture more information as we can capture both verbal and nonverbal ques. Through this we will be able to understand the people being interviewed better and how they feel about the raffle selling event that we are organizing. Through the interviews we will as well have a chance to directly interact with the audience being interviewed and through this we can be able to encourage them more about participating in our raffle selling event. 
Interviews will be the best research design for us to be able to gather all the relevant data that we require to develop our marketing strategy. The people that we will choose to conduct the interviewing process will be having the relevant skills so as to ensure the success of the research before we develop the marketing strategy.
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