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Chapter 19 The Oral Research Presentation 417

2 HYl

the pictogram is the second version. Be especially careful when reading pictograms
because it’s easy w be led to the wrong conclusion {which is exactly what people
who practice advocacy research are hoping).

Another variation of the bar chart—the grouped-bar chart—can be used to cap-
ture the change in two or more series through time. Exhibit 19.9, for example,
shows the change in consumption expendisures by the three major categories across
the twelve-year period. There is also a bar chart equivalent to the strarum chart—
the stacked-bar chart, Its construction and interpretation are similar to those for the
stratum chart. Exhibit 19.10, for example, is a stacked-bar chart of personal con-
sumption expendi by major category. It shows both total and relative expendi-
mres through time, and it makes use of distinetive color for each component.

SUMMARY

Learning Objective 1 presentation. Reserve the remaining time for

Discuss two fund; et Boe maaks questions and discussion.

good oral presentations. 2 Learning Objective 3

When presenting oral reports, the two fun- - “ i

damental rules are (1) know your stuff and List some of the different kinds of charts

{2) know your audience. that h'm be used in presenting study
resul

Learning Objective 2 A number of different charts can be used.
Some of these include (1) pie charts, {2} line

mm ""I i I‘h":;:h":'d‘" oral  Chans, (3) stratum charts, (4) bar charts,

Honor the time limit set for the meeting. Use
no more than half of the time for the formal

(5} pictograms, (6) grouped-bar charts, and
(7} divided-bar charts.

KEY TERMS
pic chart (page 411) bar chart (page 413)
line chart (page 412) pictograms (page 413)
stratum chart (page 413)

REVIEW QUESTIONS

What are the key considerations in preparing an oral report?
2. What are the two rules for presenting the oral report?

3. What is a pie chart? For what kinds of information is it particularly
effective?

4. Whatiis a line chart? For what kinds of information is it generally used?
What is & stratum chart? For what kinds of information is it particularly
appropriate?

6. What is a bar chart? For what kinds of problems is it effective?

7. What is a pictogram?

8. What is a grouped-bar chart? When is it used?

DISCUSSION QUESTIONS, PROBLEMS, AND PROJECTS

L. 'The management of Seal-Tight Company, s manufacturer of metal cans,
has presented you with the following information:
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418 Part 5 Reporting the Results

Net salas

Cost and exponses
. Coat of goods said
Belling and administration expenses
Deproviation 1,200,000 1,358,000 1440000
Intorest 00,000 802,000 Q0,000
$34.000000  $39600000  $40,800.000

Profits from operations $6.000,000 $5.400,000 $2.200.000
Estimated taxes 2,400,000 2,160,000 2,880,000
Net profits 52600000 33240000 84320000 83180000

. Develop a chart to present the company’s net sales growth over the five-
year period.

b. Develop & chart to comp the change in the net profit level with the
change in the net sales level.

¢ Develop 2 chart that will present the following expenses (excluding cost
of goods sold) over the five-year period: selling and administration

Xp , deprecistion exy , and interest expenses,

d. The management of Seal-Tight has the following sales data relating

its two major competitors:

2008 2009 2010 2011 2012
Metaimax Co. $35000000 $40,000,000 $42000,000 $45000,000  $48.000,000
Suparior Can Co.  $41.000,000  $43.000,000  $48,000.500 $48.000,000  $48,000,000

Prepare a chart to compare the sales performance of Seal-Tight Com-
pany with its major competitors.

2. Visita local library or go online and find examples of each of the charts described
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Use the AFC member survey (Exhibit 16.2), codeboolk (Exhibit | _

your choice (e.g., SPSS, Exce *rmwme)mmmegy

Fimess Center Data”) are available as an Excel file or as an SPSS file at

“Free Materials” and “Access Now” to view. : i
3. a Build a pie chart w present the gender of AFC survey respondents.
b. Build s bar chart to present the income levels of AFC survey respondents.
¢. Produce a bar chart to rep the p ges of AFC respond
who have utilized the different AFC services over the past month,
d. Build a chart to display the results of a cross-tab analysis to determine
the potendal influence of employment status on the time of day that
members visit the AFC center.
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