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Too Faced Cosmetics

The key word used was “Too Faced" which I saw being essential to use as my keywords search. The other words I found in the key search engine included too faced sweet peach, too faced chocolate bar, too faced natural eye palette, and too faced natural love. The main four cosmetics that appeared in the search engine are examples of sweet peach eye shadow collections. The same eye shadow collection has a delicious sweet shadow that is fruity. The eye shadows suit perfectly for a summer fresh look all year round leaving a woman shine in fragrance all day long. 

The brand was at the top of the list in the ranking used. In fact, at the first five that emerged, the brand easily came out of the search engine. The reason as to why the brand topped the list came from the many cosmetics products that bear such names. Having a common name for all the cosmetics make each and every one to attract as many consumers as possible. Optimizing the brand to remain at the top of the list can be enhanced through understanding the bots and this will ensure the information is up to par. At the end, the brand will be rewarded better rankings. In addition, understanding the terms and the condition and the various Webmaster guidelines.

One of the major roles of the search engine optimization (SEO) is to enhance the usability of any site that will facilitate bringing of the intended persons from that particular search engines. Secondly, it fuels the site to be well defined hence the user is able to get what they want at any time. When this has been accomplished, it means that the visitors will easily get into contact with you on the web. SEO helps the brand to increase its awareness in the virtual marketplace by serving and meeting the customers' expectations hence they get interested in coming back again to the site looking for the same product. 

The content in the homepage screenshot of the brand is important as it helps the users to familiarize with the site. On the other hand, being more appealing every day encourages the users to often search for the same brand now and then. The content is flesh. Having fresh content is usually facilitated by the regular update of the same since the site updates the content after a duration of two weeks. 
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Too Faced: Makeup, Cosmetics & Beauty Products Online - Too Faced (2017)

Digital analytics helps in optimizing the experience of the customers on mobile sites, marketing ROI, business performance, content offering, mobile Apps and other websites. Click-through analytics helps to know to which extent the online advertising campaign is successful. In addition, click-through analytics aid in informing about the effectiveness of any email campaign. To measure the number of customers on the site can be easily done by relying on the ratio of users to a specific link and the overall number of users who visit a page, advertisement or an email. To measure search results that show how the search-turned-sales, defining the metrics you want to measure and channels that need to be tracked is useful. One of the tools that can be used to measure the effectiveness of the search results is the Google analytics. The first option to recommend for the product when measuring the search results is proper utilization of the analytic tools. Second, the data that the analytic tools utilize must be utilized to the maximum in ensuring the search results are effective to the maximum.
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