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Rhetorical Analysis – Environmental Communication


I selected the following magazine article for my rhetorical analysis: 
Krause, S. (2016), Discover Magazine, “Going Green with Blue Roofs”, 08 March 2016, [WEB] Retrieved from: 
http://blogs.discovermagazine.com/crux/2016/03/08/going-green-with-blue-roofs/#.Vvf8ruwrLq5
The communication methods used in the article are highly persuasive because it followed the systematic procedures required in a good persuasive write up. The article contained logical information about the topic, emotional elements to make the readers believe, structural flow of the writing, and metaphorical representations or examples to illustrate and persuade better. 
Ethos
	The overall structure and organization of the content in the article was excellent. The chronological flow of gradually informing and persuading the reader is very promising. In the first paragraph, the writer started off by accepting the existing system of green rooftops and then in the second paragraph, she gained the attention of the reader into another methodology called “blue rooftops”. This strengthened the credibility of the writer because she did not negate the existing beliefs but she argued in a very organized manner about the benefits of the newer system. The writer also used various headings like “Thinking blue”, “A Single Drop”, “A Cleaner Journey”, and “Rethinking Roofs” to break down the flow of information into distinctive sections. The “Thinking Blue” explored the importance and need of blue rooftops, the second heading “A single drop” elaborated the practical benefits of blue rooftops, the third heading “A Cleaner Journey” provided the way it can be practically implemented in our urban environments, and the last heading “Rethinking Roofs” used examples of the projects that have successfully implemented these blue rooftops systems.  The vocabulary and punctuation throughout the article was precise and to-the-point. The language used for the article was easily understandable for everyone. 
Logos
	Logos is the logical reasoning used in a piece of communication to persuade the audience. The article has used strong reasoning to make various points. In the first paragraph under the heading “Thinking Blue”, the writer elaborated logically that if we did not build blue rooftops to store water, the excess of water from rainfall and water storms will run down into our gutters and sewer systems and most of it will be wasted. The writer also argued that the amount of untreated water can be substantially reduced by using blue rooftops. 
	In the first paragraph under the heading “A Single Drop”, the writer used factual information of how rain water flows into our sewer systems after catching up with multiple kinds of contaminants in its way. She also logically persuaded the audience in this paragraph that this contaminated water is harmful for us and for the environment. 
	Once the writer has built her argument about the importance of blue rooftops to store rain water, she continued to make her logical case by presenting the solution to this problem of storing the water. She persuasively described that a blue rooftop can provide water purification, flood protection, and a healthy environment. 
	In the last heading of “Rethinking Roofs”, the writer has presented the audience with facts and information of the existing blue rooftop projects that have been successfully implemented. The examples of Hyphae Design Laboratory and 21st Street Project further persuade the audience as it is clear to the audience that this system has already been implemented at some places and it is safe to try this at our own places. The writer also argued that the blue rooftop system is easy to implement in our current urban infrastructure, it is economical, useful, relevant, and a necessity to everyone. It is a necessity to keep our environment healthy and clean. 
Pathos
	Pathos refers to the extent to which an audience is emotionally attached to a piece of communication. There are multiple places in the article where the writer has used the language to emotionally attach the audience with the writing.  For example, in the second paragraph under the first heading “Thinking Blue”, the writer uses pathos by making the readers feel needed. She has tried to make everyone feel passionate towards this new blue rooftops method. The simple question “Would you rather drink the water that collects at the base of a natural creek, or at the base of a parking garage?” at the end of the same paragraph makes the reader feel empathetic towards the problem of the unclean and contaminated water. 
	Most of us are very emotionally connected to our external environment and when the writer explored that contaminated and waste water is a risk not only to us but also to our collective surrounding environment, we feel socially responsible to take steps to eradicate this problem of unclean water. 
Kairos
	Kairos is all about timing. The timing of writing this article is not associated with any main water contamination mainstream event but proposing a solution to water wastage at a time when the issue has serious implications around all of us has significant value. We all know that the situation of contaminated water in our urban areas is very serious and it needs to be addressed as soon as possible. So, the timing of this article is not bad. It is positive and impactful on the audience. Anyone who reads the article will know that the issue is relevant. 
Topos
	Topos is the use of metaphorical representations of the objects to form a story to make the audience understand better. In the article under discussion, the writer has used this technique from the first paragraph under the heading “A Cleaner Journey”. At this stage, the writer empathetically asks the reader to imagine being a rainwater droplet landing on a blue roof. Then the writer has continued to elaborate the journey of a rainwater droplet through the blue roof and gutters and our sewer systems. In this way, the readers got easy and comprehensible understanding of the concept.  
	Overall the article is very descriptive and informative. It uses systematic components of rhetorical analysis such as Pathos, Logos, Kairos, Topos, and Ethos to construct a useful piece of environmental communication. It proposed a practical solution to reduce environmental pollution and to make the water clean. 

