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Spring 2017 Community Research Project
Farmers Market Price Comparison Study
Broadway


Background
According to Neighborhood Farmers markets, “farmers markets are Seattle's best places to find locally-grown, seasonal (and delicious) farm-fresh food.”  Washington’s temperate climate allows shoppers to buy fresh, locally grown fruit, vegetables, mushrooms, and herbs all year long.  Farmers markets provide a direct link between farmers and customers.  

Poor nutrition is at least in part an economic issue.  Many shoppers would like to buy fresh, organic produce, but may believe it to be beyond their budget.  In the supermarket, one dollar buys 1200 calories worth of cookies or potato chips but only 250 calories of carrots.  To wash down the chips, one dollar buys 870 calories of soda but only 170 calories of orange juice.[footnoteRef:1]  For shoppers on a limited budget, fresh produce may be an unaffordable luxury. [1:  Michael Pollan, “You Are What You Grow,” New York Times, April 22, 2007.  ] 


The farmers market may be colorful and social—but is it economical?  For buyers of fresh produce, does shopping at the farmers market make economic sense?  The aim of this community research project is to compare prices at the farmers market with the prices of comparable produce at nearby supermarkets and food co-operatives.  We will use existing data on Capitol Hill fresh organic produce prices and will build a new data set of university district fresh, organic produces.  We will see how the farmers market compares to its competitors and how produce prices have changed over recent years.

Community Partner
[bookmark: _GoBack]Our research is being conducted in partnership with Neighborhood Farmers Markets (NFM), a non-profit organization dedicated to supporting local farmers and helping to keep local farmland in production.  The NFM does this by operating seven "producer-only" farmers markets in the city of Seattle, where farmers direct-sell their produce to shoppers, earning the full dollar value of their farm products.  Our project is based at the Broadway (Capitol Hill) farmers market, one of its two year-round markets.  More information on the NFM is available at http://seattlefarmersmarkets.org.  

Timeline

	When
	What
	Where
	Who

	Sun 4/23
	Collect farmers market prices
	Broadway Farmers Market
	FM group

	4/24 – 4/27
	Collect co-op and grocery store prices
	Grocery stores, co-ops
	Groc, co-op groups

	Fri 4/28
	CRP data due
	E-mail + hard copy in class
	All

	Fri 5/12
	CRP draft of table and graph due
	Hard copy in class
	All

	Fri 5/26
	CRP Project due
	E-mail + hard copy in class
	All

	Sun 6/4
	Present results at the market
	Broadway Farmers market
	Volunteers (extra credit)




Grading
	Data collection (on time, accurate, complete)
	15 points

	CRP draft of a graph and a table
	5 points

	CRP Project
	80 points




CRP Project: Sharing the Results with Farmers Market Shoppers and the Community
The project focuses on descriptive statistics and the communication of statistical results.  Based on the results above, you will create one of the following, targeted to a specific audience.  

1) A poster describing the study and its results, targeting farmers market shoppers, suitable for presentation at the farmers market.  
2) An article or brochure targeted to lower-income shoppers that uses the data to demonstrate how to save money (“stretch your dollar”) at the farmers market.
3) An article on the study for the Neighborhood Farmers Markets newsletter, targeted to area residents and farmers market shoppers.  
4) An alternative project of your choice, approved by me (film, website, video?)

The tone of the project will vary depending on the form you choose— the press release would be written for journalists, the poster would target farmers market shoppers, the brochure would target lower-income shoppers, and the article would target farmers market shoppers.  You may choose in your project to summarize results of the entire study, or instead to focus on a head-to-head comparison with a particular store, e.g. Safeway, QFC, PCC, Whole Foods, etc.   

Regardless of the form you choose for presenting the results, your finished project should describe the study that was done and its results.  What conclusions can you draw about prices at the farmers market?  How do they compare to the prices of comparable products at neighboring grocery stores and food co-operatives?  Make sure your project includes:

1) Background information and the goals of the study
2) A summary of the data collection process.
3) Detailed, audience-appropriate presentation of the results of this year’s study, including clear and concise graphs or tables showing the results (your work should include a minimum of 3 graphs or tables).  
4) A summary of the conclusions and their implications.

Sources for background research include the website of the NFM, www.seattlefarmersmarkets.org, the internet and printed sources, and the class presentation of the NFM Associate Director Julian O’Reilley on (powerpoint is posted on the course website in CRP module).     

Data, Photos, Interviews, and Supplementary Materials
This year’s data are found on the course website, in the community research project module.  Interview transcript, photos and other resources will also be posted on the course website.  

