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Business Statistic Project-Phase 1
Noteworthy, business statistics entails the process in which individuals or corporates makes informed decisions in cases of uncertainty. Besides, in the course of performing financial analysis, quality control checks, auditing, econometrics, establishing client satisfaction as well as in conducting market analysis, business statistics play an imperative role in the process of analyzing the available information (Newbold, Carlson, & Thorne, 2012). As a result, it has been my desire to establish factors that play a significant statistical role in the course of consumers purchasing goods, a case study on the numbers of cars sold in the United States for a period 2012 to 2016. Therefore, in the desire of making an informed decision related to business productivity, it is imperative to carry out a statistical research.  
Research Question
Is there any association between sales of cars with the household income, the price of cars, and the interest rate?
Discussion on Relevance of the Research Question
 Noteworthy, purchasing power of the consumers is one of the critical business attributes that any businessperson aims at establishing in the desire to drive more sales as they increase the profit margins of the enterprise. As a result, the purchasing power of a buyer is an important aspect to entrepreneurs, and especially in the manufacturing industry: hence, an aspect of interest to all business management. Firstly, understanding the purchasing power would play a pivotal role in the process of minimizing production costs, which in turn, would enhance the profitability of the enterprise. For example, the manufacturer of goods would cost cut on labor by sourcing for cheaper labor as well as cheaper raw materials, which would reduce the production cost of the items: thus matching the purchasing power of the clients. Besides, the purchasing power enhances the ability to market the products in term of the quality as well as the quantity of the items. According to Berenson, Levine, Szabat, and Krehbiel, (2012), carrying out a business study on the purchasing power of a buyer is relevant not only because it would assist in influencing business statistic knowledge but also assist in companies in making critical decisions to support the decision adopted. 
Indeed, in the desire of making an informed decision related to business productivity, it is indispensible to carry out a statistical research as well as perform a thorough analysis of various contributing attributes.  
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