






	




	
	

	
	

	
	

	
	

	
	







Statement of the problem

Businesses
 with multicultural and multinational footing, struggle or fail 
to use technology to bridge the gage 
of the communication barrier. Business communications can be classified in two different ways. The first is the content and the second in the massage itself and the ways it is sent and received. For example it can be sent electronically, verbally or telephonically. The channels could be person to person or via other methods. Communications is what drives a companies and is the staple for any business that has aspirations of being international; without the ability to communicate to employees internally or customer externally a company is domed
.

Companies fail to adopt or develop proper and effective communication techniques and channels. When, what and most importantly how can make all the difference
, when a business is trying to effectively communicate
.
 (Berger, J., & Iyengar, R. 2013). It has become the norm for people, for managers and owners to choose the wrong method because of lack of knowledge with the latest technology or simple because they choose the path of the least resistance. This is why most companies start out well and then lose their momentum. Communication has a domino effect on profitability and productivity
.

Without effective communication a company is unable to sustain or exchange essential information needed to handle day to day operations or create the networks/channels to carry that data. (Mohr, J., & Nevin, J. R. 1990).  Internal communications issues can cost a company extreme losses; with the explosion of technology, e-commerce and global expansion companies have hit major hurdles in the areas of communication. (Godfrey, A., Seiders, K., & Voss, G. 2011).When corporations conduct business on an international level they must be able to communicate to people of all cultures and races as well as foreign governments. Proper communication methods can change depending on the situation. Many companies fail due to their inability to change their techniques when dealing with multiple cultures and foreign commerce barriers.
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�Problem statement is incomplete. Provide the following:


+ General situation leading to the specific problem


+ Specific problem (“Problem to be addressed is.”). Identify the degree-specific (e.g., business, IT, education) problem


      O Who says it is a problem (citation)


      O How extensive is the problem (statistical anchor)


+ Gap statement (from the literature review)


+ Significance (who cares and why?)





The above should be addressed within 250-300 words (1-2 paragraphs).





Review the problem statement lesson at � HYPERLINK "https://www.youtube.com/watch?v=vWOPeCe3gks" �https://www.youtube.com/watch?v=vWOPeCe3gks� for further instruction.


�Review APA for paragraph indentation.


�Is this the problem? According to who? How much of a problem is it?


�Gap?


�Doomed? Also, missing citations.


�Awkward. Consider revising.


�Several incomplete sentences noted. Suggest improved writing to reflect scholarly doctoral level writing.


�No period before the citation. Review APA.


�Avoid opinion or attempting to solve the problem.
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