TO: Proximity Video Team
FROM:

DATE: January 14, 2014
SUBJECT: YouTube Report Proposal

YouTube is the leading video-sharing website that allows users to view, share, and upload
user-generated video content. People are spending less time watching TV and more time
streaming video online. I propose to write a report about how Proximity’s clients can best
use YouTube’s video advertising to engage millennial viewers

Proposed Title
“Reaching Millennials on YouTube”
Audience

Marketing directors who wish to engage millennials online should read this report to
understand YouTube’s advertising model and learn how best to use it. Online video
advertising is becoming an essential component of any marketing campaign as people
increasingly stream free video

Rationale

YouTube, which reaches more millennials than any cable network, provides an attractive
venue for targeting this media savvy generation (Helft 2013). The platform offers advertisers
a number of options and opportunities:

e analytical tools to hone in on the interests of specific audiences;

e skippable ads that significantly lessen negative attitudes about ads without reducing
their effectiveness;

e sponsored videos and channels, including YouTube’s popular original content;
e partnerships with YouTube stars to promote product;
e branded video experiences such as hosting contests or shows.

Topics
“Reaching Millennials on YouTube” will cover the following topics:

® YouTube and the Streaming Video Landscape
e Engagement Options on YouTube

® YouTube Success Stories

e What’s Next on YouTube
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