Report Proposal Checklist

Title – a descriptive working title that indicates what the report is about.
Audience – one or two sentence description of who should read the report and why
· owners or managers of profit or non-profit organizations who want to engage Gen-Y consumers;
· investors who want to know whether to invest in a social media company;
· professional marketers who need to understand a Gen-Y/Z social media trend;
· managers who need to understand how to develop social media for Gen-Y/Z users
Rationale –describe the basic issues, problems, opportunities, or processes covered by the report
[bookmark: _GoBack]Report contents – list of four or five first order topics to be covered by the report 
Sources – list any sources with annotations that you have found so far found and expect to use in the report.  The final version of the report must have five annotated sources. 

