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Twitter is an online free microblogging and social networking site founded by Biz Stone and Jack Dorsey in 2006. It enables those using it to read and send tweets, which are 140-character short bursts of information. Users can also include in the tweets links having other content and broadcast them either publicly or privately. Companies and many business firms are nowadays using it as a way of engagement with customers. It offers a free platform for advertising and connection with customers. In order for the brand to be successfully broadcast, the business firms or companies have to understand the use of Twitter so as to build a participatory and listening strategy that will allow a strong connection. I therefore, propose to write a report about how businesses and stakeholders can best use Twitter in their advertisements in order to engage millennial viewers
Proposed Title 
“Reaching Out to the Millennials via Twitter.”
Audience 
Owners or managers of profit or non-profit organizations and businesses who want to engage Gen-Y consumers. A lot of Millennials are using Twitter handle to discuss current trends in the world. Also, they use Twitter to discuss matters affecting themselves globally and hence it would be a great idea to seize this opportunity and create an advertising platform for any profit and non-profit organization. 
Rationale 
A large number of Millennials are in twitter where they retweet their concerns and matters affecting their life. Therefore, in order to reach an outstanding number of millennials globally and far outside one's normal market, then Twitter is very handy and especially for-profit and nonprofit organizations who want to advertise job opportunities, their products and any other organization specifications. The organization’s followers become its message distributors to their friends and hence the name of the organization is felt to be coming from a trusted source increasing credibility to the organization.  Twitter provides a platform whereby, 
•    An instant feedback can be gotten from the followers
•    Allows organization to reach its followers in a very close real-time 
•    Products or services can be sold directly through the website. 
•    There is an access to a large pool of customers from all over the world. 
•    Business ideas and suggestions are provided free of charge from consumers 
Topics 
 “Reaching Out to the Millennials via Twitter” will cover following topics 
•    Twitter and Millennials
•    Success Rate of Twitter Ads
•    Twitter Success Story on Pact Coffee
•    Marketing Strategies to use in Twitter
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