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[bookmark: TOC-Main-Headline] Proximity Finds Pinterest effective for business advertisement	Comment by Paul Miers: The headline needs to announce results from the sessions regarding millennials not a general claim about Pinterest.
[bookmark: _GoBack]Towson, MD, March 22, 2015 - Proximity, a Gen-Y social media strategy group, announced today results from focus groups conducted with over 300 college students regarding their use of social media. These sessions investigate and revealed that Pinterest is adding effectiveness in business advertisement.  Most of the respondents express that the use of Pinterest is valuable to add quality in business dealings. The results also show that social networking and business advertisement are getting popular.	Comment by Paul Miers: The news lead also needs to be a summary of the findings from the sessions regarding Pinterest.
"Social networking is adding in revenues" said Paul Miers, Proximity's Director of Research.  " the sites like Facebook and Pinterest have their influence on buyer’s to purchase through these e-businesses, and owners getting promotions through sites as well."
Social Media Trend and Effective Advertisement on Pinterest	Comment by Paul Miers: You have the same problem in both these topics - a lot of generalities about Pinterest but not much specific about the sessions or millennials.  The critical issue for our clients is whether Pinterest is a good platform for engaging particular millennial demographics. 
Pinterest deals and advertising proficient with worldwide skill and looking for brand administration opportunity, superb correspondence and interpersonal abilities capacity to work agreeably at different authoritative levels will use to achieve group pioneer. The leaders and managers are having trendy concepts that indulge the potential consumer in the business. Making the products effective and influential for the buyers is the basic purpose here. According to the focus group results and the respondents’ views:
· 80% of the consumers are willing to buy through Pinterest/Social media
· Almost 90% of advertisement goes directly to the Pinterest owner
· E-business is getting popular since last decade
These results of the focus group confirming the importance of Pinterest not only for business owners but also for consumers. 
Business Implication Effective Advertisement on Pinterest
The focus group analyzed that the Pinterest is not only benefiting to the owners but also the consumers are getting advantage. The use of Pinterest for getting viral is effective for the businesses. Once the product sold through the site the word of mouth is another factor that added in advertisement and this tool is powerful to influence other customers as well. 

About Proximity
Proximity is a Gen Y social media strategy group. Its analysts know how to connect with their generation using campaigns designed for the new media landscape. Because it is associated with TowsonUniversity, Proximity has immediate access to a large student population and the expertise of faculty who specialize in marketing and media research.
[bookmark: TOC-Proximity-offers-its-clients-a-full]Proximity offers its clients a full range of services for developing and executing customized campaigns that can reach any segment of Gen Y. It regularly conducts on-line surveys and focus group sessions to keep marketers up to date on the social trends and emerging technologies that determine how this cohort communicates and what it purchases. Visit Proximity’s blog at http://proximityblog.blogspot.com/ to read more about its take on the social media revolution.

