MGMT575 Advertising Management Course Project Grading Rubrics

Week 1: The Advertising Plan Topic Proposal will be evaluated as follows. 

	Category
	Points
	 
	Description

	Documentation,
Formatting, and Editing
	10
	 
	Quality work will include the owner's name; the business, product, or service name; proper in-text citations; and a reference page. Quality work will be free of any spelling, punctuation, or grammatical errors. Sentences and paragraphs will be clear, concise, and factually correct. It must follow APA guidelines.  The Template provided under Doc Sharing is used.

	Content
	20
	 
	[bookmark: _GoBack]Quality work will meet the following requirements: Your topic should be for a business, product, or service that you would like to start (no multilevel marketing structures, please). Because this is an applied project and not a research paper, please do not select a corporation, such as Starbucks or Coca-Cola, as your topic. You are to apply the course concepts to this project. So if you are interested in coffee restaurants, for example, you may wish to select your own cappuccino bar as your topic (you can then use information from companies like Starbucks or Seattle's Best Coffee for ideas and competitive research as you work on your course project in Weeks 2 through 7).   At least two AUTHORED outside references are required (your textbook must be one of the two required).  An authored source is one where an author’s name is associated with the work – a human’s name(s).  No blogs, wikis, encyclopedias, dictionaries allowed this semester – not Masters-level work. 

	Total
	30
	 
	A quality submission will meet or exceed all of the above requirements.



Week 3: The Draft Advertising Plan (Situation Analysis section and Advertising Objectives) will be evaluated as follows.

	Category 
	
	Description 

	Documentation
and Formatting
	5
	Quality work will include a title page, proper in-text citations, and a reference page. It must follow all APA 6th edition guidelines. 

	Organization
and Cohesiveness
	15
	Quality work will use the marketing plan outline in Doc Sharing for its organization. The content will be properly subdivided into sections with headings provided in Doc Sharing using the template provided:  The Draft Advertising Plan (Situation Analysis section and Advertising Objectives) will be evaluated.

	Editing
	5
	Quality work will be free of any spelling, punctuation, or grammatical errors. Sentences and paragraphs will be clear, concise, and factually correct.

	Content
	45
	Quality work will have significant scope and depth of research to support any statements. Relevant illustrations or examples are encouraged. Quality work will cover all the sections included in the marketing plan outline in Doc Sharing. The content presented must demonstrate an understanding of the material. One peer-reviewed reference must be used as well as two other authored sources (authored sources are those that have a human’s name associated with the work).  You can use additional references, but at least three authored sources are required at this point in the course.  The Peer-Reviewed Journal is worth ten points and the other two are worth five points each. 

	Total 
	70
	A quality submission will meet or exceed all of the above requirements.



Week 5: Draft Advertising Plan (Advertising (Creative) Strategies and Testing and Evaluation (Controls) sections) will be evaluated as follows.

	Category
	%
	Description

	Documentation
and Formatting
	5
	Quality work will include a title page, a table of contents, proper citations, and a reference page. 

	Organization
and Cohesiveness
	5
	Quality work will be clearly organized in subheadings provided in the Marketing Plan outline found in the Doc Sharing.

	Editing
	10
	Quality work will be free of any spelling, punctuation, or grammatical errors. Sentences and paragraphs will be clear, concise, and factually correct.  Improvements to Week 3 Draft are delivered based on feedback received. 

	Content
	50
	Quality work will have significant scope and depth of research to support any statements. New Research must be added.  Two more authored sources must be included – at this point you should have five authored sources. 

	Total
	70
	A quality submission will meet or exceed all of the above requirements.




Week 7: Your Final Advertising Plan will be evaluated as follows and must include the final version of all sections, including 1.0 Executive Summary, 5.0 Conclusion and References.

	Category 
	Points 
	Description 

	MP Content 
	60 
	This includes all required sections, and it demonstrates clarity of thinking; understanding; the application of basic marketing principles; and a creative, but realistic, use of marketing tools. Quality work will have significant scope and depth of research to support any statements. Feedback from previous work has been adopted.  The content presented must demonstrate an understanding of the material.

	Documentation and Formatting 
	30 
	The marketing plan follows APA guidelines and assignment format instructions. You are required to have a minimum of eight research scholarly references as reflected in proper citations, along with a reference page.  This means that THREE new authored sources must be added – you should have two peer-reviewed MARKETING journals at this point AND SIX other authored sources. 

	Organization and Cohesiveness 
	15 
	The marketing plan is well organized using headings, subheadings as given in the TEMPLATE in Doc Sharing, and good paragraph structure. 

	Editing 
	15 
	Your paper demonstrates graduate-level writing, including proper grammar, spelling, punctuation, and good sentence structure. Quality work will be free of any spelling, punctuation, or grammatical errors. Sentences and paragraphs will be clear, concise, and factually correct.

	Total 
	120 
	A quality paper will meet or exceed all of the above requirements. 



